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Application on Customer Intelligence in Customer life cycle

XU Weihua, HUANG Liping

(School of Economics & Management Tongji University SHANGHAI, 200092 )

ABSTRACT: Customer intelligence is a collection of concepts, methods,
processes, capabilities and software that help promote the decision
ability on customer relationship optimization and the total operation
capability with the innovation and the exploitation of customer knowledge.
Customer’ s intelligence uses customer s knowledge to solve the decision
problem about customers. It not only improves the approval of the current
customers, but more important is to increase the loyalty of the latent
customers, then increases the rate of customer reserve.

KEYWORDS: Customer Intelligence, Customer life cycle, Customer view,
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